China Insights & Solutions

Understand the Characteristics
and Behavior of Your Customers

Gain In-depth Insights for Informed Strategies and Decision-making
with our Precision Market Research




Market Insights: Building Your Strategy for China

China Insights & Solutions
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Gain in-depth market insights E
and assess the positioning of |
your products or services in the :
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Customer behavior analysis essential
for crafting a China-specific marketing
strategy.
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. Identify the target audience in
' China and gain a deep

i understanding of their
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~ - —

____________________________

\

1
1
1
1
1
1
|
1
1
1
1
1




Tallored Market Research for Actionable Customer Insights and Trends
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i Results evaluation (customer trends and E S - . Conducting research, incl. surveys and/ or E
| insights) and interpretation i Seee - E semi-structured interviews with the target |
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ecommendations to improve

Ing and marketing strategy.
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cisions that align with specific -
opportunities.
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Case Study

China Insights & Solutions
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Chinese pet food market
t’s position in that

ience in China, its
nd needs in comparison
in Germany.

ights for a China-
ategy.

trends in the Chinese

understanding of its
stomer characteristics

th 9 action
the China market.
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MFC performed extensive research to evaluate the Chinese pet food market and executed a thorough

evaluation of the findings. The results were presented in a detailed report and discussed in depth during a

(
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' qualitative study, including detailed literature review, semi-structured interviews, and a comprehensive
|
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workshop with the client.

_Results 8

\
ustomer Behavior of GE and

CN Pet Owners

Customer Behavior of GE
and CN Pet Owners
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4. Pet Food Market Trends

Pet services purchased by pet owners surveyed in China

* Dog salon and spa, incl. grooming, bathing, massage,
claws trimming, teeth brushing

= Spa for cats, incl. bathing

= Professional photo session for pets

= Dogs swimming pool

= Birthday cake for pets

Pet services purchased by pet owners surveyed in
Germany

= Dog training (only at the beginning )
= Dog grooming

How much, on average, Chinese
study participants spend on pet
food each month

501-1000 RMB
(68,09-135,90 EUR)

151-500 RMB
(20,52-67,95 EUR)
0-150 RMB

(020,38 EUR) 2
0% 10% 20% 30% 40% 50%

60 Current exchange rate: 1 EUR = 7,39 RMB 0
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How much, on average, German

study participants spend on pet
food each month
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5. Recommended Actions

Quality topics to be raised in brand
communication:

Study Results: =
udy Results: Marketing channels:
All Chinese respondents are not
familiar with the term ,Complete

& Balanced Diet".

Chinese pet owners surveyed
do not know what role vitamins
and trace elements play in pets' Vitamins /
nutrition. trace
elements
Chinese respondents are also
not sure whether sugar and salt
are good or bad ingredients in
pet food.

C&B diet

Moreover, there is no
established opinion on
vegetables and grain/ starchin
cat and dog food.

Vegetables
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